
Exploring the many facets of public rela tions

The commu ni ca tions chal lenges
which surfaced during Hurri cane
Sandy once again reminded public
rela tions profes sion als to take a good
look at their crisis commu ni ca tions
plans, while risk manag ers assessed
their oper a tions and readi ness.  And
for good reason.  The crip pling power 
outages, infra struc ture damage and
travel restric tions led to an almost
unten a ble situ a tion for many orga ni -
za tions needing to reach their
audi ences with vital infor ma tion. 
“Dark ages” commu ni ca tion tools
became invalu able, espe cially
 transistor radios, posters on windows
and word-of-mouth commu ni ca tions.

We at AKCG are encour aged that
organizations are again invest ing in
crisis prepared ness.  Make no
mistake: Prepar ing for worst case
scenar ios, like natural disas ters, is a
vitally impor tant exer cise.  But it’s
only part of the crisis prepared ness
process. 

Poor commu ni ca tions during a
major disas ter can profoundly impact
your orga ni za tion’s ability to operate.  

(Con tin ued on last page.)   
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The Streak Contin ues
For the fourth straight year, AKCG has

won at least four awards at the annual
Pepperpot and Achieve ment Awards
spon sored by the Phil a del phia chapter of
the Public Rela tions Society of America.

The Pepperpot Awards recog nize best
in class public rela tions campaigns and
tactics from the Phil a del phia region.
AKCG won three first-place Pepperpot
Awards and one second-place ladle. 

Claim ing honors across several
 categories, AKCG took home Pepperpot
awards for the follow ing:

Social media: for its work with New
Jersey Amer i can Water of Voorhees, N.J., 
in transitioning NJAW’s Facebook page
from a customer service resource to a
model for commu nity engage ment.

Inter nal commu ni ca tions: with
Kennedy Health System of South Jersey,
for devel op ing a key message plat form

that would distin guish Kennedy from its
compet i tors.

Audio/Video programs: with NuStart
Energy Devel op ment, LLC of
 Washington, D.C., for devel op ing an
engag ing video chron i cling the nuclear
 consortium’s successes.

AKCG scored a second-place finish in
the Edito rial/Op-Ed Columns cate gory
with NuStart Energy. The team wrote and 
placed an op-ed in the D.C. insider
 publication, Roll Call.

At the awards dinner, which was held
in Phil a del phia in December, the firm
also presented the annual Anne Sceia
Klein Profes sional Promise award to
Kelly Ann Rickert, a senior at Marywood 
 University in Scranton, Pa. The
 Professional Promise award was created
in 2007 in observance of the firm’s 25th
anni ver sary.
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Honors & Awards

AKCG launched its rede signed website
in January to coin cide with the firm’s
31st anni ver sary. 

The new website spot lights AKCG’s
indi vid ual offer ings and exper tise, and
features new case studies and thought
lead er ship arti cles. Visit the new website
at www.annekleincg.com.

The website includes an archive of all
past issues of Kalei do scope since 1996.
Click on the News let ter link at the top or
bottom of any page.

Marketing



Staff News

Beth Archer Named Among Drexel’s 40 Under 40

Vice Pres i dent Beth Archer was named
to Drexel Univer sity’s inau gu ral class of
“40 Under 40,” which recog nized the
“bright, inno va tive, entre pre neur ial
minds who are making their mark on the
world—and, in so doing, helping spread
the word about our great Univer sity,”
accord ing to Drexel Maga zine.

An article by Beth on social media
crises appeared in the Febru ary edition of 
Busi ness Woman maga zine. “Timeline or
Twitter Feed – Under Attack?” (online at
tinyurl.com/tw-under-attack) focused on
the prep a ra tion and stra te gic response
needed when an orga ni za tion’s social
media prop er ties face nega tive atten tion. 

Beth also was elected to the board of
direc tors of the Part ner ship for the
 Delaware Estuary (www.Dela ware
Estuary.org), a nonprofit orga ni za tion
 established in 1996 to take a lead er ship
role in protect ing and enhanc ing the
Dela ware Estuary, where fresh water
from the Dela ware River mixes with salt
water from the Atlan tic Ocean. The  PDE
staff works with part ners in three states to 
increase aware ness,  understanding, and
scien tific knowl edge about the Dela ware
Estuary, the region’s most impor tant
cultural, economic, and recre ational
resource. 

Firm Cited by Chamber
AKCG was honored by the Chamber of 

Commerce of South ern New Jersey
during its 140th anni ver sary cele bra tion
in March.  Orga ni za tions that have been
members of the Chamber for more than
25 years were recog nized for their
long-stand ing member ship and their
commit ment to the South ern New Jersey
region.  AKCG has been a member of the 
Chamber since its founding.

Anne inter viewed 
As a followup to being named a

Woman of Distinc tion by
Phil a del phia Busi ness
Journal, Anne was inter -
viewed by CEOIntronet. 
CEOIntronet tapes inter views 
with CEOs and streams them
over the web.  In addi tion,
the prin ci pals of the show,
includ ing CEO Sally
Solis-Cohen, help make
 strategic  connections among
the CEOs. Accord ing to the

producer, the show looks for the most
inter est ing, inno vat ing, inspir ing and
infor ma tive CEOs in the Greater Phil a -
del phia region for the series of profiles
and roundtables.  The program is taped at 
WPVI-TV. Anne was thrilled to be
 interviewed by Patti Owens, the daugh ter 
of one of her Penn  classmates, Dr. John
Owens.  It’s a small world! After the
indi vid ual inter view, several of the CEOs 
partic i pated in a roundtable discus sion. 
You can view Anne’s inter view at
tinyurl.com/ask-inter view, and view the
roundtable at tinyurl.com/ceo-roundtable.

Welcome Kathryn
Kathryn Conda 

has joined the
firm as a senior
asso ci ate.
Kathryn spent
the last several
years working at
three boutique
public rela tions
firms in the
 Philadelphia
region. She holds 
a Bach e lor’s
degree in Commu -
ni ca tion and Public  Relations from the
Univer sity of Mary land, College Park,
which she completed in three years.
During her under grad u ate years, she
served two consec u tive terms in
 executive  leadership roles for the
 university’s local chapter of the Public
Rela tions Student Society of America.
Kathryn is a member of the Phil a del phia
Public Rela tions Asso ci a tion.

Keeping up with Kim
Senior Asso ci ate Kim Ciesla joined the

Phil a del phia Chamber of Commerce
Young Profes sion als Network’s Social
Media and Market ing Commit tee. She
helps inform the general member ship of
Chamber events and activ i ties. Her blog

post cover ing the first profes sional
 development session of 2013, “Strat e gies
for First Time Manag ers,” is on the YPN
website at tinyurl.com/strat e gies-blog.

  
Kim has taken on a board posi tion with

the Phil a del phia PRSA chapter. She
currently serves as Chair of the Emerg ing 
PR Pros Commit tee. In this role, she
plans events and activ i ties geared toward
young profes sion als and serves as liaison
between the Phil a del phia PRSA chapter
and local student chap ters.

Kim also spoke to New Jersey
 American Water client Peter Eschbach’s
“Intro to Public Rela tions Class” in early
 February at Rowan University. The guest
lecture focused on the impor tance of
research in campaign plan ning and what
the public rela tions profes sion is like
from an agency profes sional’s point of
view.

Jerry at Temple
When Jerry Klein was inducted into

Temple Univer sity’s Gallery of Success
last fall, he also was inter viewed about
his career and how his educa tion at
Temple influ enced it.  You can see the
inter view at tinyurl.com/tu-inter view.

Jerry will be on the Temple campus in
late March to once again  moderate the
Broad cast Pioneers’ annual Career Night
for college students  studying commu ni ca -
tions.  The event will feature prom i nent
broad cast ers from the Phil a del phia region 
giving the students tips on getting their
careers started.  Jerry will start his fourth
term as pres i dent of Broad cast Pioneers
in July.

Support ing Heart Health
Anne contin ues her active role with the

Amer i can Heart Asso ci a tion board of
direc tors as Imme di ate Past Chair per son.  
Both she and Jerry support the AHA Go

Red for Women Luncheon
and educa tional programs.
Anne joined the Circle of Red 
For Women, and Jerry joined
the Red Tie Brigade to
 demonstrate their commit -
ment to educat ing women
about heart disease and
stroke.  Several members of
the firm wore their “red” to
cele brate national Go Red
Day on Febru ary 3. 

Kathryn Conda

Anne be ing in ter viewed on CEOIntronet, Jerry be ing in ter viewed
on Tem ple Uni ver sity TV by broad cast vet eran Amy Caples.



New Jersey Amer i can Water Uses Social Media Best Prac tices

New Jersey Amer i can Water runs an
award-winning social media program that 
uses creative content along with
proactive and reac tive emer gency
commu ni ca tions to engage its custom ers.
As part of the company’s learn ing
culture, New Jersey Amer i can Water
asked AKCG to assess the use of social
media by water util i ties across the U.S.
and detail best prac tices for elec tric and
gas util i ties who are inno va tive in using
social media. 

AKCG analyzed more than 30 differ ent 
social media prop er ties of 14 water
 utilities and four elec tric and gas util i ties, 
includ ing those rated as best on social
media. This best  practices anal y sis
revealed New Jersey Amer i can Water is
clearly a social media inno va tor among
water util i ties. Few other water util i ties
are as  responsive, as creative, or even as
engag ing with custom ers in a mean ing ful
manner. 

AKCG found util i ties approach social
media in diverse ways: some view social
media as another way to “push” commu -
ni ca tions one way, while others view the
tools as a mean ing ful way to engage with 
custom ers, employ ees and other

impor tant stake holders. The  analysis
presented the best and worst social media 
prac tices and included a series of

recom men da tions for New Jersey
 American Water to imple ment to
continue to enhance its online pres ence. 

Spot light on Our Clients

AKCG was recently tapped by the
Mid-Atlan tic Dairy Asso ci a tion to
develop a multi-year stra te gic plan. 
The MDA, one of 19 state and regional 
 organizations under the Dairy
 Management Inc. umbrella, builds
demand for milk and dairy prod ucts in
portions of Penn syl va nia, New Jersey,
Mary land, Dela ware, Wash ing ton,
D.C., and north ern Virginia.

AKCG was mentioned in Captive
Insur ance Times, a trade publi ca tion
that covers the global captive insur -
ance markets. The article (at left)
featured client Atlas Insur ance
Manage ment’s forward-think ing
efforts to help its member  companies
miti gate reputational risk. AKCG
serves as a provider of  reputation
manage ment services for AIM
insureds. The article can be viewed at
tinyurl.com/akcg-cit.

Client News

Water Basics 

Nearly 100 years ago, New Jersey Amer i can Water provided the pipes that supplied
water to Thomas Edison’s lab in West Orange, N.J. Since then, the processes for
 delivering custom ers high-quality water to drink or wash their dishes, clothes and cars
has improved greatly. New Jersey Amer i can Water engaged AKCG to create “Water
Basics,” a book to educate key stake holders about how water travels from its orig i nal
source (such as a lake, 
river or reser voir) to
custom ers’ homes and
 businesses. The
32-page book,
currently in
 production, features
an in-depth look at the 
water treat ment
process and the need
for infra struc ture
invest ments, and
educates consum ers
about what they can
do to conserve Earth’s
most precious
resource.

Chris Speaks on 
crisis management

Senior Vice Pres i dent Chris 
Lukach was a featured
speaker at the recent
 gathering of the members of
The National  Catholic Risk 
Reten tion Group in St.
Peters burg, Fla.  Chris’s
 presentation, during a
 workshop titled “Creat ing a
Crisis  Management
 Continuum,” focused on
prepar ing for and  responding 
to crises that play out in
tradi tional and social media. 
TNCRRG provides insur ance 
and risk manage ment
services to more than 50
Cath o lic dioceses across the
country. 
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Nice WordsSweat the Smaller Stuff

Anne Klein Commu ni ca tions Group is
a public  relations consult ing firm based
in the  Philadelphia region, with clients
through out
the United
States. It is
a member
of IPREX (the Inter na tional Public
 Relations Exchange), one of the world’s
largest public rela tions networks.

Senior VP and COO Chris Lukach was
one of five “Thought Leaders” featured
on the cover (at
left side) of the
January/
Febru ary issue
of the Philly Ad
Club’s maga -
zine,  Ad News. 
The cover
appear ance
accom pa nied
Chris’s Outlook
2013 article
titled, “A Good
Year for Bad News.”  The article summa -
rized lessons learned from high-profile
commu ni ca tions crises in 2012.

But poor commu ni ca tion during other types of crises can have the same magni tude
of impact if that inci dent erodes the trust of the people you serve. 

Finan cial misman age ment, exec u tive impro pri ety or miscon duct, an unfounded
social media rumor, employee scan dals, product errors, quality break downs, or a
poorly executed sale or acqui si tion – these are just a few exam ples of the types of
inci dents that, on the surface, may not appear to have the same impact on an
 organization as a natural disas ter, but can be even more devas tat ing.  

We cannot prepare only for those scenar ios that are the most visible; we must
prepare for the inci dents or issues that have the poten tial to dissolve the good will an
orga ni za tion has worked hard to build.  And in our 24/7 social media envi ron ment,
even these smaller issues demand equally swift and timely responses. 

Don’t put your orga ni za tion at risk by focus ing your prepared ness efforts too
narrowly; consider all of the inci dents that keep you awake at night. 

— A.S.K. and C.J.L.


